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Abstract

Entrepreneurship development can be the backbone of the economy of any country and "Motivation factors" can develop the entrepreneurship. There are a lot of motivational factors, which play a significant role in any business whether it is a micro or macro business. "Motivation" is very important for any person to achieve their desire and purpose. The present paper makes an attempt to investigate those motivational factors for entrepreneurship development in micro business. There are many environmental factors that affect the success of the entrepreneurs. Economic, legal, social, political and technical factors, etc. can directly influence motivational factors and lead to a successful entrepreneur.
The result has shown that most micro-entrepreneurs have considered the relevance of these factors which motivate entrepreneurs. It has also been observed that higher education, knowledge and training strongly influence the entrepreneur. Government and concerned departments should consider these factors and encourage young entrepreneurs, which, in turn, can be a strong pillar of the national economy.
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Introduction:
The term entrepreneur was originated by the French economist, Richard Cantillon as early as 17th and 18th centuries. Many researchers define entrepreneurs as innovators in the sense of new products, new production methods, new markets, or new forms of organization (Schumpeter (1939, Gadgil, 1954; Jenkins, 1984; Shapero, 1984). The entrepreneurs are someone who starts their own business, especially when this involves seeing a new opportunity1. Entrepreneurs play a role as the innovators, cultivators and motivators for the economy because they create wealth with their entrepreneurial ventures. In under developing economy like India, the business plays a very crucial role in the strength of country’s economy and also breathes the economy of a country. Where, like India the nearly 70% of the country's population lives in rural areas (census, 2011)2, as well as 75% of rural households in India, have a monthly income of less than Rs 5,000 ($79), 51 percent of households are force to make a living from manual labour,3 and the problem of unemployment, poverty, low living standard and illiteracy can be solved very easily through entrepreneurship development. Scott4 has defined motivation as "Motivation means a process of stimulating people to action to accomplish desired goals.''  Entrepreneurs and Growth of Economy are two aspects of a coin. A country cannot develop itself if entrepreneurs are not motivated by the government as well as the society. An inspired entrepreneur creates opportunities for employment and has a potential to change the environment of the entire society.  Most of the scholars have identified motivational factors as an internal and external (R.A. Sharma, 1980, Murthy et.al, 1986, P.N. Mishra, 1986). Maximum peoples engaged in agricultural-based businesses in the rural economy, but in addition, rural people use other business to earn their livelihood. 
With the help of Government and financial institutions, in the micro business, the scenario observes more participation recently. This research paper is a study of how micro business entrepreneurs are motivated. The topic of study in Indian scenario is much important because of the motivated entrepreneurs have a capacity to change all business scenario. Hence this particular study concentrates more on motivational factors for entrepreneurial development. 

Additionally, all the factors are not equal for each entrepreneur to motivate them toward enterprise development. So this is the considerable fact to emphasize on those issues that inspire the entrepreneur to be an entrepreneur. This study will, therefore, explore the factors that motivate the development of entrepreneurship and also will identify those factors that hinder the potentiality of entrepreneurship.
Literature Review:

Sharma R.A (1980)5 in his study revealed that entrepreneur always thoughts new ideas, new innovation, new methods of productions and new combinations of means of production.
 Nandapurkar G.G (1982)6 in his study revealed that entrepreneurship is the person who create jogs and shift the resources from areas of low productivity to higher productivity. Its traits are willingness to take risk, high economic and achievement motivation, self-confidence, problem solving disposition, adequate knowledge and skill, ability to face situations and good managerial ability. 
Uddin (1989)7 found that the in any developing countries women entrepreneurs face considerable problems within their families and even from the society because of the women as a homemaker is right but role as a business women is not acceptable.

Jacob (1998)8 neither the encouragement from the government policies nor the EDP-training they had received had been the motivation for setting up enterprises.

Noor, F. F et al (2017)9 found in their study that passion, personal skills and self-confidence are the significant internal factors to entrepreneurial activity, whereas access to finance, labour and infrastructure are the significant external factors that are found to influence entrepreneurship.

Ismail, H. C (2012)10 this study explored the effects of motivational factors on women entrepreneurship venturing in Malaysia. While the results of this study found significant effect of pull motivational factors, there is a marginal effect of push motivational factors on women entrepreneurship venturing in Malaysia. 
Khan, D. (2014)11 this empirical study reveals that most of the selected entrepreneurs of SMEs perceive the relevance of these factors to the highest degree. They are tempted to enter the entrepreneurship sector because of the perceived opportunities available to make appreciable profit. The study also reveals that the factors which are not considered to be of high importance in the bygone days, such as Education, Religion, Previous Experience, Family Type and Legal Status have significant influence on the entrepreneurial behavior and the operational performance of the selected SMEs’ business, in the recent period. 

Peter, b. S12 Findings revealed that environmental factors have an overall significant effect on entrepreneurship development in Nigeria. It was also discovered by the findings that all the environmental factors dimensions have a significant relationship with entrepreneurship development in Ago-Iwoye, Nigeria. 
Rachmania, I. N (2012)13 Many successful entrepreneurs come from family business background. Therefore, information about the business types and how family members support the business can be a consideration for future entrepreneurs to build their own business empire. The output of this study is the information on entrepreneur motivation, the influence of family member participation on the business growth, and other factors that might influence the SME family business success.

Objective of the Study: 

The main objective of this study is to study the motivational factors that influence entrepreneurship development in micro business.

Statement of the Problem:
For any country, employment is a big problem. Despite the excellent performance of Indian economy with the help of globalization, the problem of employment still exists. On one hand, the Indian economy is growing rapidly, but on the other hand, the roots of the economy are left as normal, e.g. Micro business entrepreneurs. The role played by the micro business industries is yet not recognized by the government as well as by the society.  In today's competitive era, micro business entrepreneurs are facing so many problems, so for this study, efforts have been made to know motivational factors for micro business entrepreneurs.
Research Methodology:

Research design: The study follows Exploratory as well as Descriptive research design. The study describes the factors that motivate any person to become entrepreneurs 

Sampling method: The sampling methods adopted for the study were survey and direct Interview of the entrepreneurs. The entrepreneurs, who have given employment to more than five people, were taken as samples under survey method, the researchers have identified the samples one after the other through references given by the earlier from unorganized sectors. 

Sample unit: The sampling unit has been taken from the unorganized sector entrepreneurs in Karnal and Kurukshetra district of Haryana.

Sample size: The study was conducted with 140 samples from only rural areas of Karnal and Kurukshetra district.

Data Collection Tool: A structured questionnaire was used to conduct a responsive survey. The questionnaire was used on 140 entrepreneurs in both districts. Due to the Hindi belt area, the format of the questionnaire for an interview was prepared in the Hindi language so that the collectors could collect the necessary data.
Statistical analysis: The collected data was analyzed using descriptive analysis and factor analysis. The researchers have used 5% level of significance. Considering the objectives of the study, the findings prepared as a result of the analysis of the data have been explained.
Data Analysis 
Table No. 1

Demographic Factors of the Entrepreneurs

	
	Age Wise

	S. No.
	Age Group
	Frequency
	Percentage

	1
	Below 25
	30
	21.43

	
	26-36
	68
	48.57

	
	Above 36
	42
	30.00

	
	Total
	140
	100

	
	Gender Wise

	2
	Male
	108
	77.15

	
	Female
	32
	22.85

	
	Total
	140
	100

	
	Marital Status

	3
	Married
	102
	72.86

	
	Unmarried
	27
	19.28

	
	Divorced
	11
	07.86

	
	Total
	140
	100

	
	Nature of Family

	4
	Nuclear
	48
	34.30

	
	Joint
	92
	65.70

	
	Total
	140
	100

	
	Form of Business

	5
	Partnership
	27
	19.29

	
	Sole 
	113
	80.71

	
	Total
	140
	100

	
	Caste Wise

	6
	SC
	29
	20.71

	
	OBC
	42
	30.00

	
	General
	69
	49.29

	
	Total
	140
	100

	
	Education Qualification

	7
	Primary
	27
	19.29

	
	Secondary
	88
	62.86

	
	Higher Education
	25
	17.85

	
	Total
	140
	100

	
	Family Background

	8
	Govt. Services
	12
	08.57

	
	Business
	53
	37.86

	
	Professions
	                 08
	05.72

	
	Agriculture
	67
	47.85

	
	Total
	140
	100

	
	Experience

	9
	0-5
	12
	08.57

	
	6-10
	29
	20.72

	
	11-15
	48
	34.28

	
	Above 15
	51
	36.43

	
	Total
	140
	100


Sources: Primary Data
Interpretation:

The given table No. 1 shows the respondent’s demographic profile. In this the majority of the entrepreneurs i.e., 70% entrepreneurs belongs to 26 years and above age group, 21.43% of the entrepreneurs belongs to less than 26 years of age group. Gender wise, the table shows that 77.15% entrepreneurs are male and only 22.85% entrepreneurs are females. This shows a huge gap between genders in business activity. According to Indian traditions that married person is responsible for everything. From the above data, it is observed that maximum entrepreneurs are married (72.86%) and it is found that only 7.86% entrepreneurs are divorced. The table shows that 65.70% entrepreneur’s residing in joint family and only 34.30% entrepreneur’s residing in nuclear family. This shows that maximum entrepreneur run their business with the help of family. In another hand 80.71% entrepreneurs are in the sole business and only 19.20% entrepreneurs are in partnership business.
One thing which is observed from the above table is that caste plays a crucial role in the development of own business. The table shows that only 20.71% entrepreneurs belong to the Scheduled Caste, a 30% entrepreneur belongs to Other Backward Caste and 50% entrepreneurs belong to General caste. This shows the high discrepancy in business the society. The education always plays a crucial role in the development. If a businessman is educated than it is easy to implement the government policy as well as easy to train the untrained people. From the above data 62.86% entrepreneurs are just passed secondary (+2) and 17.85% passed higher education. Some time success dependent on the background of the family. From the above table, 70% entrepreneurs are from the agriculture as well as from the business family background. The government and profession’s family background entrepreneurs are just 15%. The primary data explained from the above table that more than 50% entrepreneurs have above 15 years experiences in their respective field. From the above data, it can be concluded that the demographic profile directly affects the entrepreneurship development. The gender biases found the age group of the respondents found young and nature of the family is joint family. We can say that the entrepreneur always affected by the above stated demographic characteristic of the entrepreneurs
Table No.2

Types of Rural Entrepreneurs

	Types
	Districts
	Total Percentage

	
	Karnal
	Kurukshetra
	

	Farm Entrepreneurs (e.g. Sugar industries, Jaggery, Oil processing from oil seeds, Pickles, Fruit juice, Spices, Dairy products Wood products, Bamboo products, Honey, Coir industry, making eating plates from leaves etc.)
	48.65% 
	51.35%


	100%



	Artisan entrepreneurs  (masonry, blacksmith, carpentry, repair of pump-set, art, repair of board painting, making of wooden or bamboo handicrafts that are local to that area, traditional decorative products, toys and all other forms of handicrafts typical to the region)
	46.67% 
	53.33%


	100%



	Merchants and traders (professionally trade in different products)
	70.59% 
	29.41%


	100%




 Sources: Primary Data

Interpretation:
Haryana's economy is an agrarian economy; maximum people depend entirely on their livelihood on agriculture. From the above table, Number-2 revealed that in Karnal 48.65% and Kurukshetra district 51.35% were involved in agricultural enterprises. This shows that even the farmer is facing competition with the multinational company, but still, there are many possibilities for job seekers in these sectors.
As we know, Indian culture is very rich since ancient times and Art is a gift given by God. In the village, we met so many people who are directly involved in artist business. It is one of the most important entrepreneurs; In Karnal district 46.67% people was directly involved in this type of business and 53.33% were included in Kurukshetra district. 
Before 1991 Indian economy is closed economy. The rural people consume and satisfied their need only from local traders. These people were controlled all the economic activity of the rural areas. Nowadays, we have sufficient opportunities to develop the local traders and can generate employment.
Influencing Factors of Entrepreneurship Development
Table No. 3
Social Factors
	S. No. 
	Attributes
	Mean 
	S.D.

	1
	Caste
	4.13
	0.86

	2
	Monopoly in Business 
	4.12
	0.89

	3
	Social Status of Family
	4.13
	0.88

	4
	Economic Status of Family
	4.18
	0.90


                      Sources: Primary Data

Interpretation:

There is no doubt that the society is continually changing. The tastes and preferences are continuously changing. The social aspect focuses on the forces of the society. Family, friends, colleagues, neighbours, caste, monopoly, and the status of the family are social factors. These factors can affect our attitudes, opinions and interests. So, it can impact sales of product and revenues earned. The social factors shape who we are as people. It affects how we behave and what we buy. The above table no. 3 shows the social factors that directly motivate the entrepreneurship development in micro business. The caste factors play a crucial role in the development of entrepreneurship. The mean 4.13 and SD is 0.86, this mean that caste directly affects the entrepreneurs and their business. The monopoly in business is another social factor, the mean of this factor is 4.12 and SD is 0.89 and as well as the mean of social status of family is 4.13 and SD is 0.88 and the mean of economic status of family is 4.18 and SD is 0.90. This shows that the social factors have highly impact on the motivation.
Table No. 4
Individual Factors

	S. No. 
	Attributes
	Mean 
	S.D.

	1
	Professional  Goal
	4.13
	0.86

	2
	To be an Entrepreneur
	4.12
	0.89

	3
	Profit Orientation  in Future
	4.13
	0.88

	4
	Own Boss
	4.18
	0.90

	5
	Provide Employment
	4.13
	0.86

	6
	Earn Reasonable Living
	4.12
	0.89

	7
	Advantage from My Creative Talent
	4.13
	0.88

	8
	Achieve my Dreams
	4.18
	0.90

	9
	Solve Crisis Situations
	4.13
	0.86


    Sources: Primary Data

Interpretation:

The above table No.4 revealed that individual factors also motivate the entrepreneurship. Many people are self-motivated. They are not ready to work under the other's leadership; they want to become their own boss (Mean 4.18 & SD 0.90). The person who has dream (Mean 4.18 & SD 0.90) to achieve the professional goal (Mean 4.13 & SD 0.86), he or she always try to capture all the opportunity with the help of their creative talent (Mean 4.13 SD 0.88) The entrepreneurs who have financial crisis (Mean4.13 SD 0.86) in life he/she may try microbusiness
Table No. 5
 Economic Factors
	S. No. 
	Attributes
	Mean 
	S.D.

	1
	Get over shortage of Money
	4.13
	0.86

	2
	Make Family Rich
	4.12
	0.89

	3
	Monetary Returns
	4.11
	0.86

	4
	Supplement to Family Income
	4.18
	0.90

	5
	Financial Stability
	4.13
	0.86

	6
	Money to clear  Debt
	4.02
	0.80


     Sources: Primary Data

Interpretation:

This is another factor of motivation for any entrepreneurs. The above table No.5 reveled that Mean score is 4.13 and SD are 0.86 in the above factors “Get over the shortage of Money”. This means that entrepreneurs are motivated to overcome the shortage of money through microbusiness. Everybody wants to earn a reasonable amount so that he/she can make family rich (Mean 4.12 SD .089). The entrepreneurs always try to support his/her family, the mean Score 4.18 and SD score is .090, these factors show that entrepreneurs are highly motivated to support the family. The person also entered in microbusiness because to clear money debt (Mean 4.02 & SD 0.80) and also invest in any business to make a handsome return (Mean 4.11& SD 0.86)
Table No. 6
Cultural Factors

	S. No. 
	Attributes
	Mean 
	S.D.

	1
	Economically Oriented
	4.02
	0.83

	2
	Inherent Attitude of Society towards Business
	4.12
	0.89

	3
	Wealth Cultural Attitude
	4.13
	0.88

	4
	Entrepreneurial Intention
	4.18
	0.90


     Sources: Primary Data

Interpretation:

Culture is defined as a complex whole which consists of customs, attitude, beliefs and values of a society. From the above table number 6, it has been learned that entrepreneurship can be developed if the culture of the society is economic oriented. Because the Mean score 4.02 and SD score is .083 shows the high relation between entrepreneurship development and economically oriented culture. The attitude of the society always reflects on the business matters. The Mean scores are 4.12 & SD is 0.88 shows the perfect contribution to the culture to develop the entrepreneurship development. If the attitude of the entire society is an entrepreneurial approach then local customers never feel compelled to meet their needs with microbusiness. From the above table, the entrepreneurial intention shows mean score is 4.18 and SD is 0.99, this shows the intention of the society to create the entrepreneurship development.
Table No. 7
Psychological Factors

	S. No. 
	Attributes
	Mean 
	S.D.

	1
	Need Achievement
	4.10
	0.83

	2
	To Lead Society
	4.12
	0.89

	3
	Motive is Security
	4.13
	0.88

	4
	Innovating Entrepreneur
	3.89
	0.80

	5
	Power and Authority
	3.93
	0.81


      Sources: Primary Data

Interpretation:
From the above table No. 7, psychology factors explained that one entrepreneur can be motivated if he/she has a good psychology towards to start a business. Every person needs achievement in his life, the above table revealed that Mean scores of “Need achievement” is 4.10 & SD is 0.83, this means that entrepreneurship can be developed if we want achievement in our life. Every person wants to lead the society, the mean score is 4.12 & SD is 0.89 shows that lead psychology plays a crucial role in microbusiness. 


The unemployed persons always try to secure his future and it is secure only through entrepreneurship development. The above table shows Mean score is 4.13 & SD is 0.88, this mean security has its own value to remain in business. Change is the fundamental rules of nature likewise in any business innovation always change the business environment. Entrepreneurs always try to invent new ideas so that he can sustain his business. From the above table 3.89 Mean & 0.80 SD scores show the result in favour of innovating entrepreneurs. The Power and Authority psychology also give the boost up to the person who wants to retain in a microbusiness, the Mean score 3.93 & SD 0.81 clear our doubt.
Table No. 8
Educational Factors

	S. No. 
	Attributes
	Mean 
	S.D.

	1
	To Become Entrepreneur Only
	4.18
	0.93

	2
	Implement the skill that learnt
	3.12
	0.79

	3
	Start Own Business After Study
	4.13
	0.88

	4
	To Know the theoretical knowledge
	3.80
	0.76


     Sources: Primary Data

Interpretation:

The above table No. 8 explained the educational factors that directly motivate any entrepreneurs to remain in business or not to remain in business. A well qualified person can handle the entire situation easily. From the above table entrepreneurs took the education to become the entrepreneurs only, The Mean score 4.18 and SD score 0.93 clear the doubt. The maximum respondents feel that they studied only to become the entrepreneur. But in the “skill that learnt” factor show the Mean score 3.12 & SD scores 0.79, this means that skill is not learnt so effectively but want to star own business after study (Mean 4.13 & SD 0.88) to become the entrepreneur. It is observed at the time of Interview that their study is different but our business is different.
Table No.9
Ranking of the Motivational Factors that influence Entrepreneurship Development
	S. No. 
	Attributes
	Mean
	SD
	Rank 

	1
	Social Factors
	4.18
	0.86
	I

	2
	Individual Factors
	3.82
	0.89
	IV

	3
	Economic Factors
	4.11
	0.86
	II

	4
	Cultural Factors
	3.18
	0.80
	VI

	5
	Psychological Factors
	3.80
	0.86
	V

	6
	Educational Factors
	3.90
	0.78
	III


Sources: Primary Data

Interpretation:

From the above table No.9, the data revealed that, from the six motivational factors, with Mean scores 4.18 and SD score is 0.86; the social factors become the number one factor, who motivate or de-motivate the entrepreneurship development. The social values of the family, the caste of the entrepreneurs and economic status of the family helps in to develop the entrepreneurship.  The economic factors placed the second number in the motivational factors with the Mean score 4.11 and SD score 0.86. In the economic motivational factor, the entrepreneur tries hard to control the financial stability, to help the family in increasing the wealth as well as to pay the debt, if any.


Educational factor placed the 3rd number from the above motivational factors.  The Mean score is 3.90 and SD is 0.78, shows that qualified entrepreneurs are self-motivated. Because with the help education one can understand each and every concept. The 4th motivational factor is “Individual factor” with the Mean score 3.82 and SD score is 0.89. The 5th and 6th motivational factors with Mean score 3.80 and SD 0.86 and with Mean score 3.18 and SD score is 0.80 psychological and cultural factor respectively. 

Conclusion:
The present study on motivational factors and entrepreneurship development indicates emerging role of these factors in the entrepreneurial environment. The study stresses more into the motivational factors. The findings clearly indicate that the all the factors highly impact on the motivation of entrepreneurs. Every person who directly or indirectly involved in micro business is aware of the importance of entrepreneurship. The social factor plays a crucial role in the motivation of entrepreneurship. More entrepreneurial environment and entrepreneurial activities are turned to be a significant factor in creating and increasing job opportunities especially rural areas. Great support is required from all realms, especially educational institutions in order to improve the entrepreneurial skills of youth in rural areas.

Further, in order to fuel the economy towards the better growth of entrepreneurial development, a business-related cultural factor must be increased. In order to achieve the goal of better entrepreneurship development, the society should support the entrepreneurial development opportunities to all the section of the society and provide the better environment for their participation. Though this studies limited to only two districts, it is proposed to make a wider study across the Haryana to analyze its deeper impact in on the economy.
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